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FOOD BRANDS ARE SUBJECT TO MIXED ONLINE RECOMMENDABILITY

Kellogg’s controversial advertising campaign affects online recommendability
July 30, 2008 – Danone is ranked first in the Summer Kaizo Advocacy Index released today, while previous winner Kellogg’s slips to third place.

The Kaizo Advocacy Index measures the impact of online Word of Mouth, or the brand recommendability, of 20 major brands across four sectors
. The bi-annual Index examines independent links on four Google search engine tools. 

Danone was the overall winner of the food category with a score of 25, followed by Hovis (2), Kellogg’s (-6), Heinz (-11) and Del Monte (-13). Those companies with negative scores indicate that the volume of detracting comments on the Web outweigh those actively promoting these brands.

Kellogg’s online reputation has slipped dramatically since the Winter 2007 Kaizo Advocacy Index, from a positive score of 35 to -6. The previous score was high due to positive online feedback surrounding an advertising campaign. However, a recent advertising campaign has prompted negative online feedback as there were a number of complaints that it suggested sexual abuse. In addition, the healthy eating agenda was the focus of numerous detracting comments as it was suggested that Kellogg’s products are not as healthy as claimed.

Danone’s positive jump from -7.5 to 25 was mainly due to company performance during the past year and the introduction of new products which were well-received. This increased the percentage of Promoters to 40%, up from 17.5% in the Winter Kaizo Advocacy Index.

In contrast, both Del Monte and Heinz suffered from a lack of online consumer recommendability. For Del Monte, negative news circulating on the Web relates to the employability and exploitation of illegal workers in the US. As with the last Kaizo Advocacy Index, Heinz’s poor performance related to the US presidential candidate John Kerry’s ties with the Heinz fortune and consumers’ concerns about new ingredients in the legendary product recipes. With the majority of negative coverage referring to US events that feature little in the UK press, there is a clear sign that neither brands are engaging online enough in the UK.
Kaizo advises organisations that Advocacy Index scores must be considered in relation to competitors’ scores rather than in isolation, or against companies in different sectors. Within a sector the Index score is a clear sign about who will be in winning the ‘recommendation stakes’ in the immediate future. As such, it is a very effective benchmark for comparisons within sectors.
Rhodri Harries, managing director of Kaizo said: “In today’s Web 2.0 world of information sharing and user-generated content, it’s easy for positive comments surrounding brands to get lost in the ocean of general, passive comments made every day. This means that brands need to be more active online to ensure the balance remains positive.”
He continued: “Tailoring brand activity to online audiences is therefore becoming increasingly necessary, with a real need for Media Rich Content or Digital News Releases when distributing news to media; both traditional and social.” 
Google is the first port of call for 80 per cent of web searches and has a significant influence over the way consumers form brand opinions. Consumer content in Google Blogs and Groups are having an increasing impact on a brand’s recommendability - brands that perform well through a news search can be negatively impacted by online user content.

Kaizo advises organisations that Advocacy Index scores must be considered in relation to competitors’ scores rather than in isolation, or against companies in different sectors. Some sectors have broad Word of Mouth appeal while others are more niche in their appeal.

However, within a sector the Index score is a clear sign about who will be in winning the ‘recommendation stakes’ in the immediate future. As such, it is a very effective benchmark for comparisons within sectors. 
- ENDS -
Kaizo is the winner of the inaugural Web 2.0 award from the Public Relations Consultants Association for its campaign with Simple (www.simplycity.co.uk).
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� Four sectors include: mobile, software, airlines and food
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