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SHAKE-UP AMONG SOFTWARE BRANDS’ ONLINE RECOMMENDABILITY IN THE SUMMER KAIZO ADVOCACY INDEX

While SAP’s online recommendability drops, Oracle’s improves dramatically
London: July 30, 2008 – Symbian is ranked the Software category winner in the Summer 2008 Kaizo Advocacy Index released today.
The Kaizo Advocacy Index measures the impact of online Word of Mouth, or the brand recommendability, of 20 major brands across four sectors
. The bi-annual Index examines independent links on four Google search engine tools, reflecting the way consumers use the internet as a means of communication.
Symbian topped the software category for the second time in a row with a score of 18. Symbian was closely followed by Oracle (14), Symantec (-3), Microsoft (-16) and SAP (-17). Those companies with negative scores indicate that the volume of detracting comments on the Web outweigh those actively promoting these brands. 
Although a decrease from the last Index score of 30, Symbian’s score of 18 remains the highest and is comprised of 10 per cent Detractors, the lowest within the category. As in the Winter 2007 Kaizo Advocacy Index, the score is influenced by the frequency of new product news and general positive feedback. 
SAP fared the worst in the Summer 2008 Kaizo Advocacy Index as it dropped 30 points from 13 in the Winter 2007 Kaizo Advocacy Index to -17. This was mainly due to the perceived poor performance of its products. Oracle turned around its online recommendability rating from -18 to 14, an increase of 32 percentage points. This was largely due to a raft of news and product announcements.

Symantec’s high Detractor score of 27 per cent focused on a company security issue in the US when it was necessary to lock down its Springfield campus after a suspicious substance was found. However, there was a positive reaction regarding Symantec’s new products with online comments saying this signals a return to form.
Microsoft’s score has also improved from -32.5 in the last Index, although its score is still negative and poor compared to most competitors. Microsoft should note that one of the first search engine results on Google search is www.microsuck.com, the website of the Microsoft Eradication Society, pointing to a need for more proactive brand news in a format that ranks highly on Google. 
Rhodri Harries, managing director of Kaizo said: “In today’s Web 2.0 world of information sharing and user-generated content, it’s easy for positive comments surrounding brands to get lost in the ocean of general, passive comments made every day. This means that brands need to be more active online to ensure the balance remains positive.”
He continued: “Tailoring brand activity to online audiences is therefore becoming increasingly necessary, with a real need for Media Rich Content or Digital News Releases when distributing news to all media, both traditional and social.” 
Google is the first port of call for 80 per cent of web searches and has a significant influence over the way consumers form brand opinions. Consumer content in Google Blogs and Groups are having an increasing impact on a brand’s recommendability - brands that perform well through a news search can be negatively impacted by online user content.

Kaizo advises organisations that Advocacy Index scores must be considered in relation to competitors’ scores rather than in isolation, or against companies in different sectors. Some sectors have broad Word of Mouth appeal while others are more niche in their appeal.

However, within a sector the Index score is a clear sign about who will be in winning the ‘recommendation stakes’ in the immediate future. As such, it is a very effective benchmark for comparisons within sectors. 

- ENDS -
Kaizo is the winner of the inaugural Web 2.0 award from the Public Relations Consultants Association for its campaign with Simple (www.simplycity.co.uk).
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